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Q2/2022 Highlights
In our second quarter, we saw the loosening of pandemic-related travel and event gathering 
protocols and the beginning of a return to ‘normal’ for the tourism and hospitality industry. We 
put normal in quotation marks given how the pandemic has impacted our industry the past two 
years and that the normal we once knew may no longer exist. 

What we saw throughout the spring was that pent-up demand for travel and to attend events was 
very real. Tourism and hospitality businesses went from maneuvering the challenges of 
shutdowns and restrictions, to maneuvering the challenges of restarting operations with a lack of 
staff and supply chain issues. But as we witnessed throughout the past two years, the industry is 
resilient and does what needs to be done to figure things out. As for our destination marketing 
and management activities, they too returned with a vengeance and had the team managing 
several different initiatives at once.

DIGITAL MARKETING 
CONTENT STRATEGY

Execute Co-Op Marketing Plan For The Fraser Valley
Increase awareness of the Fraser Valley as a tourism destination
• Distribute over 500 Fraser Valley Experiences Guides to local businesses
• Produce and distribute FV Explorer newspaper throughout Fraser Valley and BC Ferries
• Distribute 182 Fraser Valley Wine Guides to participating partners
• Launch Fraser Valley Sun and Soil Series – Worked with Tourism Langley and Tourism 

Chilliwack to plan region wide concert series this summer
• Produce video – Flourishing in the Valley
• Highlight Festivals & Events – on Tourism Abbotsford website – Events Calendar, article 

in Abbotsford News, collaborated with Fraser Valley Current (sent upcoming event 
listings)

Media Relations / Travel Trade
• Earned articles/blogs
• Photo contest – Residents were encouraged to Upload your best pictures of your pet

enjoying the #ExploreAbbotsford outdoors! Over 300 submissions were entered!

Marketing Partnerships
• Updated the Fraser Valley BC Bird Trail through highlighted Abbotsford information.

Promoted the website through Tourism Week
• Continue membership in Mountain Bike BC. Working with Fraser Valley Mountain Bike

Association on signage for Sumas Mountain trail network
• Rink Board and facility signage at MSA Arena – Developed a partnership to draw

awareness to Tourism Abbotsford. Signage as well as game activations

• Tourism Video

TACTICS

2022 Goals 
• Ensure Abbotsford is top of mind for key 

markets (Metro Vancouver, Vancouver 
Island, Okanagan)

• Showcase things that are in line with what 
people want post-Covid 

• Facilitate product and experience 
development

• Identify opportunities for provincial and 
federal tourism-related funding

• Grow online audience through digital 
marketing content plan

• Engage media to help communicate 
Abbotsford’s strengths and key reasons for 
visiting 

• Strengthen and grow event industry 
• Launch Taste of Abby Fall Food Festival
• Provide Visitor Servicing at partner 

businesses and throughout the community 
• Empower partners by creating learning and 

networking opportunities
• Rebuild our industries lost connections 

from the past two years

2021 YTD 2022 YTD 2022  Target Progress Toward Target

Hotel Revenue ($) $6,745,871 $13,816,870 $25,600,000 Good

Occupancy (%) 51.6% 72.6% 71.5% Good

ADR $ $91.42 $133.08 $120 Good

MRDT $177,922 $337,370 $567,520 Good

WEBSITE PAGE VIEWS 

58,865 Total

WEBSITE USERS 

32,349 Total

SOCIAL CHANNELS

9,476

7,619

16,505

44,941 hashtag
#ExploreAbbotsford

1,244 hashtag
#HandmadeHomegrown 

EXPLORE ABBOTSFORD APP

381 downloads
2665 impressions

https://youtu.be/lOpxmuAsWKQ
https://www.abbynews.com/marketplace/from-berryfest-to-bard-in-the-valley-events-are-back-in-abbotsford/
https://www.abbynews.com/marketplace/from-berryfest-to-bard-in-the-valley-events-are-back-in-abbotsford/
https://abbynews.secondstreetapp.com/Pet-Photo-Contest/
https://abbynews.secondstreetapp.com/Pet-Photo-Contest/
https://abbynews.secondstreetapp.com/Pet-Photo-Contest/
https://abbynews.secondstreetapp.com/Pet-Photo-Contest/rounds/1/gallery
https://youtu.be/EAvxS_hM8hE


TACTICS CONTINUED

Accessible Tourism
Over 22% of Canadians over the age of 15 have 
a disability (physical, cognitive or sensory) and 
often face challenges when trying to experience 
the transformative power of travel (Source: 
Statistics Canada). Travellers with accessibility 
challenges have additional and more complex 
information needs at all stages of the journey. 

Accessibility means ensuring a business is 
accessible and inclusive for all employees and 
travellers. Working with the community, we want 
to develop a comprehensive plan to improve 
Abbotsford as a destination for people with 
accessibility needs. 
• Started to engage in dialogue with partners 

and stakeholders on accessible tourism 

Visitor Service Presence
We will be as mobile as possible and will activate 
with a fun and engaging team using both in-
person and online presence to engage with our 
audience when and where they need it.
• Develop onsite activation to be more in line 

with Handmade & Homegrown brand
• Mobile team trained and empowered to 

manage social media posting when at events 
• Conducting visitor surveys
• Continued presence at visitor services kiosk 

at YXX
• Four summer students’ positions were hired 

with Canada Summer Student

Tourism Abbotsford 5 year strategy
Tourism Abbotsford is embarking on building 
our next five-year strategic plan, creating a 
clear direction for the future. Suzanne Denbak 
has begun her outreach into our community 
discussing current tourism trends, opportunities 
and challenges that should be considered in 
Tourism Abbotsford’s next five-year strategy. 
Along with stakeholders outreach, both a visitor 
and resident survey will be conducted.

Community Collaboration 
• Continued to meet regularly with 

neighbouring Fraser Valley DMOs through 
our collaborative work on the Fraser 
Valley Experiences Guide and Fraser Valley 
marketing initiative 

• Continued engagement with Tourism 
Richmond, Parksville Qualicum Beach 
Tourism, Tourism Delta, and Birds Canada on 
the BC Bird Trail

• Continued collaboration with several other 
local organizations on the Abbotsford Food 
Ecosystem initiative (FRESH) in support 
of developing a stronger culinary culture. 
Abbotsford FRESH Food Ecosystem is 
a gathering place where everyone from 
producers to creators to foodies come together 
to create a thriving inclusive food culture

• Hosted quarterly meetings with Abbotsford 
event stakeholders through our Events 
Advisory Committee

• Participated in ADBA Placemaking workshop
• Held one on one meetings with 

accommodation partners, Coast, Sandman
and Clarion 

Continue Working With Indigenous 
Partners To Explore Opportunities 
To Develop Indigenous Tourism 
Demand for authentic Indigenous experiences 
has led to Indigenous tourism being one of the 
fastest growing sectors in tourism. Abbotsford 
has important Indigenous history and culture, but 
there is currently limited opportunity for locals 
and visitors to engage in stories and to experience 
the culture in meaningful ways. 

• Continue to work with Indigenous Tourism BC 
and Province of BC to update Stop of Interest 
Sumas Lake sign at Cole Rd exit

• Support With a Good Heart Pow Wow. 
Involved ITBC. Tourism Abbotsford provided a 
hosting grant of $1000 as well as a photographer 
to capture imagery from event, social media 
support and brochures. Tourism Abbotsford 
also connect event organizers with Indigenous 
Tourism BC who supported the event by 
providing a contribution towards the volunteer 
t-shirts. Tourism Abbotsford looks forward to 
working with Semá:th First Nation again as 
planning gets underway for 2023.

Grow & Leverage Events 
Events are a cornerstone of tourism and economic 
activity in Abbotsford. Coming out of Covid we are 
putting a renewed focus on supporting existing 
events and attracting new ones to help stimulate 
economic recovery. 

• Hosted two Events Advisory meetings
• Completed listing on ADRENALIN’S North 

America Sport Event Research Portal
• Supported the following events in various ways 

(i.e. grants, support letters, room blocks, social 
media support, itinerary planning, onsite visitor 
servicing) 
• With a Good Heart Pow Wow
• Hockey Fest
• Run for Water
• Valley Gran Fondo
• Canadian IT Conference
• BC Volleyball Championships
• AMFA Tournament
• BC High School Rugby Championship
• Mayor’s Breakfast

• Collaborated with City of Abbotsford, local 
businesses and Geocaching to create a 
Geo-Cache Tour. 
Soft launch of the tour August 1

• Provided Letter of Support to the ADBA Berry 
Festival and BC Volleyball Championships

Taste Of Abby Fall Food Festival
Taste of Abby will help raise awareness about the 
growing food culture in Abbotsford and celebrate the 
handmade and homegrown products and producers 
that call Abbotsford home. By promoting unique 
events, tasting menus, and limited-edition items over a 
one-week period, people will feel a sense of urgency to 
get out and try what Abbotsford has to offer. Planning 
is underway. 

• Festival kickoff event scheduled for September 9 at 
Jubilee Park

• Outreach to restaurants create featured menu 
item(s) using locally grown ingredients

• Combo’s/collab’s between restaurants, breweries etc. 
• Partners leverage Taste of Abby for their own purposes 

(i.e. new beer or wine release, foraging tour, cooking 
class, ‘only available for the week’ menu items)

• Feature unique experiences only available
during TOA

• Media Event scheduled for September 14 at
Taves Farm

Product Development
To support tourism recovery, there are several 
provincial and federal funding opportunities for 
destination and product development initiatives. 
Working with stakeholders, we want to identify shovel 
ready destination development initiatives to ensure we 
can secure funding. 

• Work with community partners to encourage 
development and awareness of experiences and 
events and grant opportunities

• Support Abbotsford Trail Society in development of 
new trail signage on Sumas Mountain 

Destination Management
Due to the desire to be in nature and in wide open 
spaces, outdoor activities have never been in more 
demand. It is important for communities to provide 
adequate parking, signage, bathrooms, garbage 
removal etc. to ensure needs are being met and that 
neighbourhoods aren’t being overrun by users. 
• Advocacy work in support of McKee Peak Trail to be 

designated as a mountain bike/hiking trails
• Continued collaboration in the Fraser Valley 

Destination Development Committee - Experience 
the Fraser will continue to be a focus in 2022

• Met with city staff to provide update on Experience 
the Fraser and destination management activities in 
the region

Partner Support & Engagement
The tourism industry comprises a network of partners, 
stakeholders and groups that have an interest in the 
marketing, development, and management of the 
visitor economy. We want to create opportunities for 
local tourism businesses to collaborate, network and to 
improve industry and market knowledge.
• Over 75 people attended our “ Better Together” 

Industry Mingler on April 13
• Continue to send monthly newsletters to 142 

partners updating on Federal, Provinicial and local 
Tourism activities

• Partnered with City of Abbotsford Economic 
Development Office in welcoming new tourism 
businesses – The Table, Cannon Winery

• Provided imagery and video to Abbotsford Police for 
recruitment efforts

• Attend Chamber Agri-Tour Bus day




